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Dear B330H/ICP/P - Insurance Sclo/ /01, Enclosed

My friend Ann just moved all her insurance to one agency. Here's her story.

A few weeks ago she got an uwnexpected birchday card From one of her two
insurance agencies. =It made my day!™ she said. She showed me the card --
Grayarc's colorful Business Booster Card, FBBC1B7S. (I'wve enclosed a free
sample just like it Eor you.)

*I never heard a thing from my other agency,"” she said,

Ann used Co dread receiving policy renewals and andorsemsnts. "Who wants Eo
reéad these boring documents?” she wondered. Luskily one agenoy == che one
that sent her the card -- always makes it easler by enclosing a helpful oover
Eorm, checklisting important imformation. It's the Grayarc Form #FlO.

"I never got help like that from the other agenoy,* ahs aaid.

Guess Who handles all Ann's iasurance now? ©*If they ocare about the little
thinge, maybe they'll care if T eaver have a elaim, " she eaid.

Little thingas =- like greeting cards and sasy-to-underscand formo -- can
really help your buainess. The eaclosed Elyer shows how yYou can oave 50% on
Ehe lietle business-huilders that clients like Ann appreciate.

Sincerely.
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Marketing Manager

P.5. Save with nme ziesk! VYou <an return any item for a full refund,
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